Eco fashion is proving you

WHAT races through your mind when
you are clothes shopping? The colour of
the item, the cut, the price?

If you also wonder where the garment
comes from, what material it uses and
whether it has been created in a fair way
that doesn’t exploit workers or the envi-
ronment, you are not alone.

An increasing number of shoppers
appear to be just as concerned about their
carbon footprint as the latest chic
footwear.

According to figures from the Co-op
bank, we spent almost £30 billion on ethi-
cal consumer goods in 2005, more than
on alcohol and tobacco.

This figure is set to rise as high street
stores, including M&S, declare their
intention to join the eco retail revolution.

The good news for anyone who wants to
look stylish without exploiting the planet

is that eco-friendly fashion has had an
image overhaul.

Once dominated by tie-dyed T-shirts and
long, beaded skirts, ethical clothing is
now almost indistinguishable from the
most sought-after items on the catwalk.

York shoppers can see this for them-
selves at a new boutique in the city cen-
tre, One, in Peter Lane, just round the
corner _fmm Superdrug in Market Street,

The light and airy shop, decorated in
pretty pastel shades and large, ornate,
painted mirrors, speaks of girly boudoir
heaven. Floral silk tops hang next to deli-
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cate tea dresses and cashmere cardis in
this paradise of prettiness.

But all is not as it seems. On the walls,
painted in florid script, are words such
as: ‘feeling’, ‘value’, ‘life’, ‘hope’ and
‘integrity’.

On shelyes and tables next to owner
Anne McCrickard’s chic spring-summer
collection are flyers and leaflets giving
information about the ethical pedigree of
the goods for sale,

This is retailing with attitude. The bou-
tique’s slogan is “fashion with a clear
conscience”, while the website address is
www.responsiblygorgeous.co.uk

Everything in the shop has to pass cer-
tain ethical standards, For example,
Anne's suppliers have to show their prod-
ucts use verifiable organic materials or
conduct fair trade business with develop-
ing countries.
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Labels available at One include People
Tree, Ciel, Stewart+Brown, Makepiece,
Deborah Lindquist and Satya.

Despite the eco-credentials, ultimately,
says Anne, everything has to be desirable.
“You’ve got to create things that people
want. You can’t just use thick hemp. You
have got to get the design right as well.”

The boutique is the first venture into
the fashion business for Anne, a former
solicitor and mother of three,

A browse around her shop throws up
many surprises, not least in the use of
hemp to create fine and beautiful fabrics
and the recycling of cashmere jumpers
into chic mini cardis with knitted floral
adornments, !

C{lmsumera expect to pay a premium for
ethical goods, but Anne stocks a range of
designers at prices to meet most pockets.

For example, you can find a pretty cot-
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ton print wrap-dress for £42, but also a
beautiful wool cream dress for £320.

Anne also sells a range of jewellery by
Made, featuring recycled beads, glass and
wood, with prices from a tenner.

“Fashion is frivolous se it’s great if you
can do it in a good way, which is what I
want to do,” she said.

Echoing that sentiment is Natasha
_F‘mé)cis owner of Everything But Beige,
in Goodramgate.

This tiny boutique nestles among the
low-ceilinged properties of Our Lady's
Row and sells a range of goods from
organic eptton baby clothes to hats,
scarves aynd jewellery by local designers.

Natashia, a designer, said: “I was always
interestesd in eco-friendly, hand-made
goods. I want to show people there are
nice thinygs out there that are ethical and

. not necesgsarily hippy-ish or frumpish.”
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With the likes of M&S joining the eco-
retail movement, Natasha says the ethi-
cal market is growing quickly.
“There seems to be a new company on
the market every month. It’s really
evolved over the past five years. It all
helps. The more people buy, the bigger
the industry becomes, costs come down
and it becomes more accessible.”
‘While she welcomes the high street's
move towards more eco-friendly prac-
tices, she believes it is important to o~ Z» "
back local, independent shops that ,-v-",'!' ¥

often offer a lifeline to small VA it
manufacturers and artisans, as / ———— .
well as selling more unusual /| £

goods. . V. o
Natasha said: “The majority |
of hand-made things are one- |
offs. They are a little bit dif-
ferent, a little bit special.”
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Anne McCrickard, who has opened an ethical boutique in York

Take five — gr'“een'
fashion tips

1. Shop smart. Surveys suggest women by 14
items each year they never wear. Buy things
you love.

2. Buy quality. Fast fashion has made catwalk
looks available at cut price on the high street,
but many of these clothes will end up in landfill.
Buy the best you can afford in classic styles
that will last for years.

3.Look for organic or eco labels. Conventional
cotton uses large amounts of pesticides and
accounts for the death from poisoning of 20,000
agricultural workers each year. Visit
www.wearorganic.org for a nationwide
directory of retailers that sell organic fabrics.

4.Wash green. Washing clothes at 40C, air
drying and no ironing can reduce the global
climate-change impact of a cotton garment
such as a T-shirt by half.

5.Buy fair trade. Check the labelling to ensure
the people making the garment have decent
working conditions and earn a fair wage.

Responsihle retailers

» MANY UK retailers have joined the Ethical
Trading Initiative (ETI) which requires them
to make a public commitment to adopt and
implement a base code in their supply chain.
This base code outlines labour practices
standards, including working conditions,
hours and pay. Asda, Debenhams, Gap, M&S,
Monsoon, Sainsbury’s and Tesco are ETI
members and many other retailers have
adopted similar codes of conduct.

@& ME&S sells its ‘Look Behind The Label’
Fairtrade cotton line and a range of organic
cotton clothing.

@ Topshop stocks a series of fairly-traded
brands such as Gossypium, Hug, People Tree

+ and Made jewelilery.
\ @ Next has introduced a small range of
\|

organic cotton tops and jeans.

@ Oasis has brought out its ‘Future Organic’
line of jeans, jackets and tops which is
organic and toxin-free.




